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About The MLC

54
DSPs Operating Under 
the Blanket License  

In 2024, our fourth year of 
full operations, we continued 
to distribute digital audio 
mechanical royalties to our 
Members on a monthly basis, 
completing a total of 12 
royalty distributions for uses 
reported in 2024 — all on time 
or early. Here are some of our 
key metrics from 2024:

11M+
Songs Added to  
Our Database  

30K+
Support Inquiries 
Addressed 

125K+
New Social Media 
Followers 

The Mechanical Licensing Collective (The MLC) is responsible for 
administering the blanket compulsory mechanical license created by the 
Music Modernization Act (MMA) of 2018 that covers the use of musical 
works by interactive streaming and download services in the United 
States. In January 2021, The MLC began collecting these digital audio 
mechanical royalties from the digital service providers (DSPs) operating 
under the blanket license and distributing those royalties every month 
at no cost to its Members: music publishers and administrators; ex-U.S. 
collective management organizations (CMOs); and self-administered 
songwriters, composers, and lyricists. 
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A Conversation  
with Board Chair 
Alisa Coleman and 
CEO Kris Ahrend

Alisa: The MLC concluded another strong year in 
2024, remaining steadfast in its mission to deliver 
accurate, transparent, and efficient royalty payments 
to songwriters and their music publishing partners. 
The final royalty distribution for 2024 usage (completed in March 2025) marked The MLC’s
48th monthly distribution. It also represented a major milestone: over $200 million in historical 
royalties distributed - more than half of the previously unmatched historical royalties transferred by 
DSPs in 2021. Just two months later, The MLC reached another significant milestone, surpassing 
$3 billion in total royalties distributed. These achievements represent more than just numbers; they 
underscore the impact The MLC is having on the music publishing community and the value The 
MLC continues to deliver to Members.
 
Kris: As always, it’s been a collective effort. Our Members are more engaged than ever, and that 
engagement has been a big reason why we’ve been able to reach such significant milestones. I’m 
also incredibly proud of the work our team has done to support our Members. From expanding 
outreach efforts to reach even more prospective Members, to enhancing the tools that help our 
Members access and manage their data, everything we’ve done has been centered around serving 
our Members and helping ensure they receive the royalties they’ve earned.
 
Alisa: You mentioned outreach, and it’s worth noting that by the end of 2024, The MLC’s 
membership surpassed 50,000. That growth reflects the meaningful connection The MLC has built 
with creators and rightsholders across the country.
 
Kris: That’s right! Our team participated in more than 280 outreach events in 2024, including events 
in several new markets across the United States. These events enabled us to educate even more 
rightsholders about The MLC, which was instrumental in growing our membership. We added more 
than 16,000 new Members in 2024 — our largest single-year increase in Members to date.
 
Alisa: The growth in membership also directly contributed to the expansion of The MLC’s database. 
With a larger number of works being registered, The MLC was able to increase match rates and 
therefore the volume of royalties distributed to Members.

Kris: Absolutely. When Members register their works, that gives us more of the information we need 
to match the streams reported to us to the songs our Members have registered, and that, in turn, 
enables us to pay out even more royalties. By the end of 2024, our database had grown to more 
than 44 million registered works — an increase of more than 11 million works compared to 2023.

Alisa: Joining The MLC is an important first step, but continued 
engagement is essential. For new Members, what support do they 
receive after they’ve joined, and how does The MLC help them 
manage and maintain their data effectively?
 
Kris: Our educational programs don’t end with the membership 
process; we have created a robust library of explainer videos and 
recorded webinars that help our Members understand every step 
of our royalty distribution process and how to use our growing 
suite of Member tools effectively. We also hold new webinars for 
Members each month. Finally, our industry-leading Support Team 
is available 10 hours a day, 5 days a week, to provide Members 
with one-on-one assistance with any questions they may have 
about their membership, their account, or our tools.  
 
Alisa: The MLC’s leadership in music tech hasn’t gone unnoticed. 
Since publishing its last Annual Report, The MLC received the 
Impact Award for Technological Excellence from the Music 
Business Association and was recognized by Fast Company as one 
of the World’s Most Innovative Companies. These honors reflect 
the industry’s recognition of the progress The MLC has made in 
addressing long-standing data and royalty challenges.
 
Kris: I’m incredibly grateful for the recognition we’ve received. 
These awards are a testament to the incredible work The MLC 
team has done and the unwavering support we’ve received 
from our Board of Directors and Advisory Committee members. 
They are also a reflection of the work our Members have done. 
By continuing to play their part, they have helped us make 
meaningful progress in addressing the data issues the industry 
faces. On behalf of the entire team, we look forward to continuing 
to serve you all in the year ahead, and we thank you for taking the 
time to read our 2024 Annual Report.

 

	  ALISA COLEMAN	  KRIS AHREND
	  Board Chair	 Chief Executive Officer
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Over the years, our work earned 
recognition across the industry. 

We received the Music Business 
Association’s 2024 Impact Award 
for Technological Excellence, 
honoring our innovative approach 
to solving challenges in the 
modern music industry. 

In early 2025, we were recognized 
as one of Fast Company’s World’s 
Most Innovative Companies, 
highlighting our continued 
commitment to technological and 
operational excellence.

We were also proud to have 
been named one of Women in 
Music’s Best Places to Work — a 
recognition that reflected our 
dedication to fostering an inclusive 
and supportive workplace for all.

Recognition  
Rooted in Service



Meeting Creators  
Where They Are

We continue to find new ways to meet creators where they are. Through ongoing outreach and 
education efforts, we engage directly with rightsholders — many of whom are navigating the 
world of digital mechanical royalties for the first time. Whether attending industry conferences, 
participating in workshops and panels, or hosting interactive webinars, our mission remains the 
same: to ensure rightsholders receive the digital mechanical royalties they’ve earned.

In 2024, we partnered with numerous industry organizations and 
participated in more than 280 outreach events — bringing our cumulative 
total to more than 890 outreach events by year-end. These initiatives 
brought us into new markets across the U.S. and included the launch of 
a studio outreach initiative that connected us directly with producers and 
songwriters who may not yet have known about The MLC or the royalties we 
may have had for them. 

We welcomed both current and prospective Members — including 
student groups — to our Nashville office for workshops, panels, and 
other interactive learning experiences. We also hosted meetings and other events for a variety 
of music-focused groups, continuing to engage with creators from every corner of the industry. 
Notably, we had the honor of hosting two groups focused on women in music for the first time 
— Song Suffragettes (for their Annual Summit) and Mamas in Music (for their Nashville Mixer).

Our digital engagement also grew in 2024. Over the course of the year, our social media 
audience grew by more than 125,000 new followers, bringing our total digital community 
to more than 245,000 followers by year-end. We also continued to expand our library of 
educational videos available on our YouTube channel. And we hosted nearly 50 webinars that 
reached thousands of participants across the U.S. and in nearly 100 other countries. Most  
of these sessions were recorded and made available on demand for anyone to watch. 

54

“As independent artists, navigating the complexities of music royalties can 
be overwhelming. Thanks to The MLC, we discovered mechanical royalties 

we didn’t even know we were entitled to. The MLC made the process 
simple and transparent, allowing us to claim what’s rightfully ours and focus 

on creating music while they take care of the rest.”
  

– HAUNTER, independent band

OUTREACH EVENTS  
IN 2024

OUTREACH EVENTS  
SINCE 2021



To further broaden our educational reach, we developed 
and produced our first podcast, “Taking Care of Your Music 
Business.” Designed to educate and empower music 
creators at every stage of their careers, each of season 
one’s seven episodes explored how royalties are earned 
and accessed, while offering practical tools to help creators 
succeed in an ever-evolving industry.

Thanks to these wide-reaching efforts, we welcomed more 
than 16,000 new Members in 2024 — our largest single-
year increase in Members to date — growing our total 
membership to more than 50,000 by year-end.

Empowering the Next Generation
Our commitment to educating rightsholders about 
the digital royalty landscape extended into classrooms 
across the country in 2024. We continued to grow 
our Educator Ambassador and Student Ambassador 
programs, providing college instructors and students with 
meaningful opportunities to deepen their understanding 
of mechanical licensing and The MLC’s role in the industry. 
These programs not only supported learning, but also 
empowered participants to share their knowledge with 
others, helping to build a more informed and connected 
creator community. By the end of 2024, our ambassador 
network had expanded to nearly 50 colleges and 
universities nationwide.

In 2024, we continued to support educators by releasing the latest edition of our Educator 
Toolkit — a free, comprehensive resource offering ready-to-use materials that make it easy for 
instructors to incorporate information about The MLC and the broader licensing ecosystem 
into their course curriculum. Since its launch, the toolkit has been downloaded by more than 
200 educators across the country. 

We also introduced The MLC 101: Introduction to The MLC — a free, online micro-course that 
provides a foundational understanding of mechanical licensing and our role in the licensing 
landscape. In addition, we launched an educator-focused newsletter to provide updates on 
resources and programs designed to support educators and their students.
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NEW MEMBERS
IN 2024

TOTAL MEMBERS



“Being [an Educator Ambassador] for The MLC has been a wonderful  
opportunity to help our students navigate how to properly account for their  

music releases and collect all streaming royalty income due.”
    

– Dan G. Hodges, Jr., Associate Professor, College of Arts & Media, University of Colorado 
Denver; President, Music & Entertainment Industry Educators Association

Expanding Our Outreach
Because songs streamed and downloaded in the U.S. often represent the work of 
rightsholders from around the world, we continued to conduct outreach and education efforts 
internationally in 2024. As a result of our efforts to engage with CMOs around the world, our 
membership grew to include more than 100 CMOs representing rightsholders in more than 
120 countries.

We also participated in several major industry conferences outside the U.S., which allowed 
us to connect directly with music publishers and songwriters entitled to receive mechanical 
royalties for musical works streamed or downloaded in the U.S. In addition, we further 
enhanced the accessibility of our website and educational materials for our growing 
community of international stakeholders by translating key resources into Spanish, French, 
Chinese, and Portuguese.

Connecting Missing Members to Their Royalties
In 2024, we expanded our efforts to identify and connect with “Missing Members” — music 
rightsholders who had royalties waiting to be claimed but were not yet registered with The 
MLC. By regularly analyzing our royalty data to identify unclaimed works and the rightsholders 
associated with them, we were able to conduct targeted outreach aimed at these missing 
Members. Once identified, our team guided these individuals through the membership 
enrollment process and helped them claim the royalties we were holding for them. As a 
direct result of these efforts, we successfully located and enrolled hundreds of previously 
unregistered rightsholders, distributing close to $1 million in accrued royalties to them.

We also continued to provide a Missing Member Lookup tool on our website. This publicly 
accessible search tool makes it easy for rightsholders or their representatives to check and 
see whether we’ve accrued any unclaimed mechanical royalties for their songs.
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Once a rightsholder becomes a Member of The MLC, our Member Experience Team is  
there to guide and support them through every stage of their journey. From providing 
personalized, one-on-one support to developing technology geared toward creators’  
specific needs, everything we do is focused on making it as easy as possible for Members  
to receive their royalties.  

Member Services
In 2024, we continued to deliver world-class service and support tailored to the unique needs 
of each Member and those looking to join The MLC. Our dedicated Member Support Team 
was available 5 days a week, 10 hours a day, by phone, chat, and email. Over the course of 
the year, they addressed more than 30,000 inquiries.  

Our Rights Management Team and Publisher Services Team also continued to provide 
operational support to more than 200 music publisher and administrator Members. Through 
regularly scheduled meetings, these teams offered ongoing support and addressed questions 
related to the registration process, royalty statements, conflicts and disputes, and more.

Member Tools
We encourage continuous engagement by our Members by offering innovative, user-friendly 
tools that provide easy access to their data and visibility into their royalties. The MLC Portal is 
where Members can see the data for the registered works in their catalog, download detailed 
royalty statements, and view rate sheets showing how mechanical royalty rates are calculated 
for each stream. 

It’s also where Members can easily make any needed updates to their contact information, 
banking details, and tax forms, all in one place. Additionally, the Portal provides access to our 
growing suite of Member tools, which enable Members to register works, claim their shares 
of previously registered works, submit proposed matches of their works to unmatched usage, 
and more. 
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Supporting Members 
Every Step of the Way 

SUPPORT INQUIRIES  
ADDRESSED IN 2024

SUPPORT INQUIRIES 
ADDRESSED SINCE 2021



Members Tools (continued)
 

•	 The Claiming Tool allows Members to search for unclaimed 
shares of musical works registered by others and then claim the 
shares of those works that they administer.

•	 The Matching Tool allows Members to search the unmatched 
sound recording uses that have been reported to us by DSPs for 
uses that feature their musical works and then propose matches 
of those uses to musical works they’ve registered.

•	 The Catalog Export Tool offers Members the ability to download 
all (or a portion) of the musical works data they’ve registered 
with The MLC, on demand in an Excel-compatible file.

•	 The Overclaims Tool enables Members to identify and manage 
registered musical works where the total ownership shares 
submitted by all Members exceed 100 percent. 

Enhancing the Member Experience
We continued to enhance and improve our existing Member Tools, and 
release new tools, to make it easier for Members to manage the data 
for their works effectively. We also continued to solicit feedback from 
our Members, which we used to help us design enhancements and 
improvements to meet their needs. 

Based on feedback received by our Member Support Team and from 
our annual Member survey, we made the following improvements to our 
existing tools to make them more intuitive, and we launched our new 
Overclaims Tool, all of which helped to improve the Member experience.

•	 The Redesigned Individual Work Registration Tool and 
Claiming Tool have streamlined the processes of registering 
individual works and claiming shares of registered works. These 
redesigned tools also now offer on-screen tips that guide 
Members through the next steps they need to take.

•	 Improvements to the Registration History for Our 
Registration Tools have made it quicker and easier for 
Members to locate specific works they’ve registered and track 
the resolution of those registrations. An improved filter feature 
now enables Members to filter their registrations that have 
completed processing by submission status or by submission 
source, while the new sorting feature allows Members to sort 
their registrations by date of submission or the latest update.
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“These days, real and timely 
support from skilled humans 

has almost disappeared from all 
other services…The MLC is my 
top favorite entity because of 

the quality and responsiveness 
of all the staff.” 

  
 – Feedback from The MLC’s  

Annual Member Survey



Enhancing the Member Experience (continued) 

•	 The New Summary Dashboard provides a high-level overview of the Member’s 
account, including royalty statements, payment trends, last paid amount, amount paid 
year-to-date, total registered works, pending works, and match history. It empowers 
Members to quickly see the status of their account and take quick action where needed.

•	 The New Overclaims Tool gives Members visibility into works they’ve registered that 
are in overclaim. It also allows them to communicate directly with the other Members 
claiming shares to resolve those overclaims. After launching the tool, we quickly rolled 
out several enhancements to the tool to help Members resolve overclaims more 
efficiently, including giving Members the ability to amend or relinquish shares of works 
in overclaim directly in the tool, to upload supporting documentation, and to track the 
resolution of their claims in a new Overclaims History tab. Finally, we added a feature 
that gives Members the option to receive overclaims notifications via email or within 
their member account in The MLC Portal.

Keeping Members Informed and Engaged
In addition to connecting with Members through The MLC Portal, we continued to send 
regular email communications to our Members, to ensure they had timely access to the 
information they needed to manage their rights and maximize their earnings effectively. We 
also continued to publish several different newsletters for our Members and for the industry at 
large, to keep our stakeholders informed about our operations, monthly royalty distributions, 
and broader industry developments.  

•	 Monthly Member Newsletters highlight key metrics from each royalty distribution, 
new tools and resources, upcoming webinars, industry events, and more.

•	 Monthly Publisher Services Newsletters provide operational updates tailored to our 
music publisher and administrator Members.

•	 Quarterly Industry Newsletters offer a high-level overview of our progress, key 
metrics, and notable developments across the music industry.

In 2024, our monthly Member newsletter and quarterly industry newsletter grew to a combined 
circulation of more than 48,000 subscribers — an increase of more than 6,000 compared to 2023.
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“Navigating royalties can be incredibly confusing, especially  
when it involves digging back into a decade of releases… 

I’m grateful for [The MLC’s] work in supporting artists like me.”
  

 – Austin Meade, independent artist & songwriter

NEWSLETTER SUBSCRIBERS 
ADDED IN 2024

TOTAL NEWSLETTER 
SUBSCRIBERS



Making Transparency 
a Priority

Transparency continues to be a central, guiding principle for The MLC. We are committed 
to providing accurate, up-to-date information to stakeholders across the music industry. We 
continue to maintain a public database of musical works ownership data — one of the largest 
mechanical rights databases in the world — that is accessible by anyone, at no cost. In 2024, 
we received and processed data supplied by our Members for more than 11 million works, 
bringing the total number of registered works in our public database to more than 44 million 
by year-end.  

The MLC’s Data Access Programs and Tools
The MLC’s data programs continue to support a wide range of digital media and technology 
companies around the world by providing greater visibility into the ownership of musical 
works. These efforts also benefit rightsholders, businesses, and consumers who rely on 
accurate musical works and sound recording data. Through our publicly available data access 
tools, we make this information easy to explore and utilize, empowering rightsholders and 
their partners to better manage and maintain their data.

•	 The Public Work Search allows the public to view musical work ownership 
information for any work in The MLC’s database. It is available free of charge and 
without the need for a login. The information includes musical works ownership shares 
and matched sound recordings.  

•	 The Bulk Data Access Subscription enables subscribers to access all of the 
ownership data in The MLC’s musical works database in a bulk, machine-readable set 
of files updated weekly. The feed includes data about musical works, parties, sound 
recordings, products, and more. This resource is available to DSPs, music publishers 
and administrators, CMOs, record labels, metadata companies, and any member of 
the public.

•	 The Public Search API allows music publishers and administrators, DSPs, CMOs, 
music technology companies, and any member of the public to retrieve ownership 
information about specific musical works in The MLC’s database. In 2024, we 
enhanced this tool to allow searches by recording title, artist name, and ISRC, 
providing more intuitive and efficient access to matched recordings.

We continue to dedicate a 
significant amount of time to 
maintaining the integrity of our 
data and ensuring the accuracy of 
our royalty distributions. As part 
of this effort, multiple internal 
teams monitor incoming data 
for anomalies that could indicate 
potential fraud at every stage in our 
end-to-end distribution process, 
from registration to distribution. 
Any anomalies detected are 
escalated and reviewed with 
greater scrutiny. Our detection and 
evaluation methods are constantly 
evolving to prevent bad actors from 
claiming royalties due to others. 

Over the past year, we continued 
to strengthen our fraud prevention 
efforts by expanding our internal 
protocols and introducing strategic 
external partnerships. We began 
a collaboration with Beatdapp, 
an independent fraud detection 
company, to further enhance 
our streaming fraud detection 
capabilities. Beatdapp’s services 
complement the robust processes 
we’ve developed in-house, adding 
another layer of protection for 
our Members. As an organization 
uniquely positioned to address 
fraud in the music industry, we 
sought to take a leading role in 
advancing industry-wide efforts to 
combat streaming fraud.

Ensuring Data 
Accuracy and Integrity
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•	 The Distributor Unmatched Recordings Portal (DURP) 
supports independent music distributors in leveraging the 
publicly available data for the unmatched recordings they’ve 
released, helping their customers who are also musical works 
rightsholders to claim any unmatched royalties that The MLC has 
accrued for their musical works. In 2024, the DURP grew to over 
100 distributor partners, serving customers in over 20 countries.

•	 Top Unmatched Sound Recording Uses List details the month’s 
3,000 highest-value unmatched sound recordings to help 
Members identify and claim any unmatched uses of their works.
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SONGS ADDED TO OUR 
DATABASE IN 2024

SONGS IN OUR  
DATABASE
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The Impact of 
Royalty Reprocessing

As more rightsholders join The MLC and register works, we continue to improve the effectiveness 
of our royalty matching process. This effort is central to our mission of ensuring that every 
rightsholder receives the royalties they’ve earned. 

Reprocessing Unmatched Data
After completing each monthly royalty distribution, our Matching Team works diligently to identify 
additional matches within the unmatched data. This ongoing process, known as “reprocessing,” 
leverages newly submitted song data, matches proposed by Members through the Matching Tool, 
and other resources to match previously unmatched usage. The Matching Team uses a blend of 
custom-built technology, numerous public databases, our Supplemental Matching Network, and 
other research sources to support their matching efforts. Any new matches the team makes or 
confirms are then used when we reprocess the remaining unmatched usage data from previous 
distributions — which allows us to pay out millions of dollars in additional royalties each month.

These reprocessing efforts continued to make a significant impact in 2024. Looking at our 
reprocessing of the remaining unmatched royalties from the usage reported to The MLC for 2021,  
in the 36 monthly distributions following the completion 
of our initial distributions for 2021 usage (i.e., for the  
distributions that took place from April 2022 to March 2025),  
we were able to match and distribute an additional $63.6  
million in royalties for the 2021 usage as a result of  
reprocessing, reducing our remaining unpaid royalties from  
2021 by that same amount. This increased The MLC’s total  
blanket royalties distributed for 2021 usage from $519.5  
million to more than $583 million. 

Similarly, looking at our reprocessing of the remaining unmatched royalties from the usage 
reported to The MLC for 2022, in the 24 monthly distributions following the completion of our 
initial distributions for 2022 usage (i.e., for the distributions that took place from April 2023 to 
March 2025), we were able to match and distribute an additional $49.6 million in royalties for the 
2022 usage as a result of reprocessing, reducing our remaining unpaid royalties from 2022 by that 
same amount. This increased The MLC’s total blanket royalties distributed for 2022 usage from 
$582.5 million to more than $632 million.

And, looking at our reprocessing of the remaining unmatched royalties from the usage reported 
to The MLC for 2023, in the 12 monthly distributions following the completion of our initial 
distributions for 2023 usage (i.e., for the distributions that took place from April 2024 to March 
2025), we were able to match and distribute an additional $54.9 million in royalties for the 2023
usage as a result of reprocessing, reducing our remaining unpaid royalties from 2023 by that 
same amount. This increased The MLC’s total blanket royalties distributed for 2023 usage from 
$843.2 million to more than $898 million.
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Continual Improvement of Match Rates
We’ve continued to achieve historically high match rates, which we use to refer to the percentage of 
the dollar value of the total royalty pools reported to us by DSPs that we were able to match to a song 
registered in our database. As of the March 2025 royalty distribution, our average match rate for all 
usage reported to us in the first four years of our operation (2021 through 2024) was 91.7 percent. 

The following chart shows the improvement in match rates by year as of March 2025. These match 
rates will continue to improve as new Members join The MLC, new songs are registered and claimed, 
and we continue reprocessing the pending royalties from previous usage periods.

MATCH RATES

Match Rates (as of March 2025)

Current Average Match Rate	 93.4%	 92.7%	 91.4%	 89.1%	 91.7%

Initial Average Match Rate	 83.1%	 84.9%	 85.3%	 84.3%	 84.4%

Cumulative Change	 +10.3%	 +7.8%	 +6.1%	 +4.8%	 +7.3%

2021 USAGE 2023 USAGE 2024 USAGE2022 USAGE TOTAL

Impact of Royalty 
Reprocessing ($ in millions)
As of March Distribution (see year in chart)

		   	   2021 USAGE	 2022 USAGE	 2023 USAGE

			   2022	 2025	 2023	 2025	 2024	 2025

Blanket Royalty Pools Processed by The MLC	 674.0	 674.0	 738.5	 738.5	 1,072.7	 1,072.7

Less Royalties for Voluntary Licenses	 (98.2)	 (102.4)	 (39.2)	 (40.4)	 (50.8)	 (52.9)

Blanket Royalties Collected by The MLC	 575.8	 571.6	 699.3	 698.1	 1,021.8	 1,019.8

Royalties Directly Distributed by The MLC	 421.3	 480.7	 543.2	 591.6	 792.3	 845.2

Royalties Pending Distribution	 154.5	 90.9	 156.0	 106.5	 229.5	 174.5

						    

Total Blanket Royalties Distributed	 519.5	 583.1	 582.5	 632.0	 843.2	 898.1

Year over Year Increase		  63.6		  49.6		  54.9

Royalties Directly Distributed by The MLC	 421.2	 473.3	 540.3	 586.7	 791.2	 842.2

Royalties Matched for Distribution by DSPs Under  

	 Voluntary Licenses	 98.2	 102.4	 39.2	 40.4	 50.8	 52.9

Royalties Matched to be Processed with Adjustments 	 0.1	 7.4	 2.9	 4.9	 1.1	 3.0

						    

Blanket Royalties Pending Distribution	 154.5	 90.9	 156.0	 106.5	 229.5	 174.5

Year over Year Decrease		  63.6		  49.6		  54.9

Unmatched Royalties	 91.8	 44.4	 87.4	 53.7	 126.3	 92.0

Unclaimed Royalties	 59.8	 44.9	 62.1	 49.1	 85.6	 73.1

Matched Royalties on Hold	 2.9	 1.6	 6.6	 3.7	 17.6	 9.4

91.7%
Current Average Match Rate



Royalty Collection  
and Distribution 
Once again, we completed every royalty distribution on time or early for the usage that took 
place in 2024. This continued success was driven by the active engagement of our Members, 
our commitment to maintaining accurate and up-to-date data, and our ongoing efforts to 
improve match rates. 

Blanket Royalties
Every month, we attempt to match the newly reported sound recording uses we receive to the 
musical works data in our public database, then we distribute the resulting matched royalties 
to our Members. We also reprocess any pending royalties from previous usage periods that we 
were not able to distribute using the most recent version of the data in our database so we can 
distribute as much of those remaining royalties as possible.

For the 12 monthly distributions for usage that took place in 2024, we processed $1.01 billion, 
directly distributed $771.1 million in royalties, and processed usage covered by voluntary 
licenses maintained by DSPs valued at an additional $42.6 million — bringing our total 
royalties distributed during the year to $813.6 million. Our average initial match rate for those 
distributions averaged 84.3 percent, but thanks to reprocessing, our average current match 
rate for those distributions increased to 89.1 percent as of March 2025.

We distributed approximately $716.9 million in newly reported blanket royalties for usage that 
took place during 2024 and an additional $54.2 million in royalties as a result of reprocessing 
the remaining unmatched data from these 2024 usage periods, bringing the total amount of 
blanket royalties directly distributed for 2024 usage to $771.1 million.

20

USAGE MONTH DISTRIBUTION DATE INITIAL AMOUNT DISTRIBUTED 
($ IN MILLIONS)

	 January 2024	 April 15, 2024	 $	 66.0
	 February 2024	 May 14, 2024	 $	 62.4
	 March 2024	 June 14, 2024	 $	 54.9
	 April 2024	 July 12, 2024	 $	 58.2
	 May 2024	 August 14, 2024	 $	 56.9
	 June 2024	 September 13, 2024	 $	 56.2
	 July 2024	 October 11, 2024	 $	 62.6
	 August 2024	 November 14, 2024	 $	 56.4
	 September 2024	 December 13, 2024	 $	 67.1
	 October 2024	 January 14, 2025	 $	 61.3
	 November 2024	 February 13, 2025	 $	 55.1
	 December 2024	 March 14, 2025	 $	 59.8
	
	 Royalties Distributed: Initial Processing		  $	716.9	

	 Reprocessing (2024 Blanket Usage Periods)	 $	 54.2	

	 Total Blanket Royalties Directly Distributed	 $	771.1	

	
		

2024 Blanket Royalty Distribution Schedule

In September 2024, we began processing adjustments reported to us by DSPs for blanket usage 
from the last two years of the Phonorecords III (Phono 3) rate period (i.e., 2021 and 2022). These 
adjustments represent the difference between the royalties we initially processed for the usage 
periods from those two years at the Phono 2 rates and the royalties due at the final Phono 3 rates. 
Also in September 2024, we began processing adjustments for 2023 delivered to us by certain DSPs 
in connection with their Annual Reports of Usage (ARoU).

Historical Royalties 
As part of the MMA, DSPs were given an opportunity in 2021 to transfer to The MLC all of their 
“historical unmatched royalties,” namely U.S. digital audio mechanical royalties that had not been 
distributed to rightsholders because the DSPs were not able to match and pay to the respective 
copyright owners. These historical unmatched royalties related to streaming activities that took place 
between 2007 and 2020, before the blanket license we administer came into effect.
 
A total of 21 DSPs transferred their historical unmatched royalties to The MLC. The initial value 
of these royalties was approximately $427 million, but that value subsequently decreased to 
approximately $397 million following the CRB’s finalization of the rates applicable to the unmatched 
usages that took place during the Phono 3 rate period and the delivery by DSPs (in February 2024) of 
adjustments to their initial transfers that took into account those final rates.

The CRB finalized the rates for the Phono 3 period in August 2023. Under applicable regulations, DSPs 
had until February 9, 2024 to deliver their revised usage and adjusted payments for their previously 
reported Phono 3 usages. We began distributing the first sets of matched historical royalties for uses 
that took place during the Phono 3 rate period, plus the associated interest, in our April 2024 royalty 
distribution — only two months after we received the revised data for this period from DSPs.  

The following graphic shows the final, adjusted amount of the historical unmatched royalties that  
were transferred to us by DSPs for each CRB rate period, along with the total amount of royalties  
from each period that we have been able to match and distribute to copyright owners as of the  
June 2025 distribution. 
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Phono 1
2008-2012

Phono 2
2013-2017

Phono 3
2018-2020

$0.45M
DISTRIBUTED

$0.48M
TRANSFERRED

$28.19M
DISTRIBUTED

$52.81M
TRANSFERRED

$194.78M
DISTRIBUTED

$343.90M
TRANSFERRED

92.6% 53.4%

The amounts shown represent royalties distributed through the June 2025 distribution.

All DSPs

$223.42M
DISTRIBUTED

56.6%

$397.20M
TRANSFERRED

56.2%

Historical Royalties 
Dashboard
You can track the amount of 
matched historical royalties  
The MLC has distributed using 
our interactive historical  
royalties dashboard, which  
you can find on our website.

https://www.themlc.com/historical-unmatched-royalties
https://www.themlc.com/historical-unmatched-royalties


As of the June 2025 distribution, we had distributed 
nearly 93 percent of the previously unmatched historical 
royalties for uses that took place during the Phono 1 rate 
period (2008-2012), more than 53 percent of the previously 
unmatched royalties for uses that took place during the 
Phono 2 rate period (2013-2017), and nearly 57 percent of 
the previously unmatched royalties for uses that took place 
during the Phono 3 rate period (2018-2020). Combining the 
data for all three rate periods, we had distributed more than 
56 percent of the total amount of previously unmatched 
historical royalties transferred to us by DSPs, bringing the 
total amount of previously unmatched historical royalties 
transferred to us by DSPs we had been able to match and 
distribute to more than $223 million. This amount has 
continued to increase as we complete the initial processing 
of all historical usage reported by DSPs.

Under the MMA, The MLC must eventually distribute the 
remaining unmatched royalties to rightsholders according 
to an “equitable market share” distribution process. We 
made no such distributions in 2024, nor do we plan to 
make any in 2025. As of this report’s publication, we have 
not made any plans to begin these distributions in 2026. 
When we eventually reach that point, we will follow the 
MMA requirement that payments to copyright owners be 
determined in a transparent and equitable manner based on 
data indicating the relative market shares of such copyright 
owners as reflected in reports of usage provided by DSPs. 
We will conduct extensive outreach and communication 
ahead of any such distribution to ensure that rightsholders 
are aware and prepared for that final statutorily prescribed 
process to take place. 
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We are proud to have fully illuminated 
the so-called “black box” of streaming 
mechanical royalties in the U.S. 
Now, the data on all unmatched 
uses is posted and available to be 
searched by Members, as well as 
subscribers to The MLC’s Bulk Data 
Access Subscription program. As 
we process historical unmatched 
royalties and blanket royalties, we 
either match and distribute the 
royalties, or we make information 
on any remaining unmatched uses 
available to be searched by Members 
within our Matching Tool. With this 
unprecedented transparency, The MLC 
has fully illuminated the “black box” of 
mechanical royalties, fulfilling one of 
the MMA’s key objectives.

The MLC Has Fully  
Illuminated the  
“Black Box” 2024 Operating Expenditures 	

Personnel Costs	 $	 15,768
Information Technology	 $	 11,836
Professional Fees	 $	 7,912
Outreach, Education, Communication & Events	 $	 2,333
Insurance	 $	 586
Rent	 $	 575
Computer Equipment & Office Expenses	 $	 561
Total 2024 Expenditures	 $	 39,571
Forecast Moved to Future Budgets Due to Timing	$	 5,010 
Total 2024 Funding	 $	 44,581	
(Over)/Under	 $	 0

Financial Summary

Outreach, Education, 
Communication & Events 
$2,333

Insurance	  
$586

Rent	  
$575 

Computer Equipment  
& Office Expense	  
$561

Information  
Technology 
$11,836

Personnel Costs 
$15,768

Professional  
Fees $7,912

Outreach, Education, 
Communication & Events	
$2,375

Insurance	
$716

Rent	
$590

Computer Equipment  
& Office Expense	
$655

(In Thousands)

The above table reflects actuals through December 2024 and a forecast spend for post 
2024 that was moved to future budgets due to timing.

The 2024 expenditures and forecast moved to future budgets were funded by the 2024 
assessment of $39,050 plus $3,938 carried forward from the 2023 Budget due to timing, 
and the utilization of $1,593 of Operating Cashflow Reserves.

Moved to Future 
Budgets Due to 
Timing $5,010

For further details, please refer to the enclosed Appendix.

2025 Budget 	
Personnel Costs	 $	 18,442
Information Technology	 $	 12,090
Professional Fees	 $	 9,134
Outreach, Education, Communication & Events	 $	 2,375
Insurance	 $	 716
Rent	 $	 590
Computer Equipment & Office Expenses	 $	 655

Total 2025 Budget	 $	 44,002

The 2025 Budget will be funded by the 2025 assessment of $40,222 plus $3,780 carried 
forward from the 2024 Budget due to timing.

Of the total carryforward of $5,010 from the 2024 Budget due to timing, $3,780 will be 
used to fund the 2025 Budget and $1,230 will be used post 2025.

Information  
Technology 
$12,090

Personnel Costs 
$18,442

Professional  
Fees $9,134
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Oak Felder
Songwriter

Rell Lafargue
Reservoir

Scott Cutler
Pulse Music Group

Tim Cohan
Peermusic

Troy Verges
Songwriter

* Nonvoting Board Member

Alisa Coleman
ABKCO Music & Records

Bart Herbison*
Nashville Songwriters Assoc. Intl.

Bob Bruderman
Kobalt Music

Claire McAuley
Warner Chappell Music

Danielle Aguirre*
National Music Publishers’ Association

David Kokakis
Universal Music Publishing Group

Graham Davies*
Digital Media Association (DiMA)

Jason Rys
Wixen Music Publishing

Jeff Brabec
BMG

Kara DioGuardi
Songwriter

Kevin Kadish
Songwriter

Michael Abitbol
Sony Music Publishing

Board of Directors

Advisory Committees
Unclaimed Royalties  
Oversight Committee

Patrick Curley (Third Side Music)

Michael Eames (PEN Music Group) 
Dale Esworthy (Sony Music Publishing)

Kay Hanley (Songwriter)

Sam Hollander (Songwriter)

Frank Liwall (The Royalty Network)

Dan Navarro (Songwriter)

Kathryn Ostien (TRO Essex Music Group)

Erika Nuri Taylor (Songwriter)

Bruce Waynne (Songwriter)

Dispute Resolution  
Committee

Gary Burr (Songwriter)

Jen Falco (Hipgnosis)

Amanda Green (Songwriter)

Ed Leonard (Daywind)

Sean McGraw (Downtown)

Curtis Moore (Songwriter)

David “DQ” Quiñones (Songwriter)

Consuelo Sayago (Cribnote Publishing)

Jennifer Schott (Songwriter)

Matthew Skiba (Vydia)

Operations Advisory  
Committee

Alan Jennings (Amazon)

Kristina Johnson (Kobalt)

Lidia Kim (Concord)

Jessica O’Malley (Warner Chappell Music)

Jen Rosen (Google)

Ana Ruiz (Drive Music Publishing)

Eric Scott (BMG)

Brandon Shevin (Beatport)

Josephine Speranza (Spotify)

Meghna Viswanadha (Apple)

Iwona Wyrzykowska (Universal Music 

Publishing Group)

Leadership Team
Maurice Russell
Head of Rights Management

Monique Benjamin
Head of Member Finance

Richard Thompson
Chief Technology Officer

Rick Marshall
General Counsel

Serona Elton
Head of Educational Partnerships

Andrew Mitchell
Chief Analytics & Automation Officer

Dae Bogan
Head of Third-Party Partnerships

Ellen Truley
Chief Marketing & External Affairs 
Officer

Ilene Weintraub
Chief Financial Officer

Indi Chawla
Head of International Relations

Jami Geselle
Chief People Officer (incoming)

Joya Carmichael
Chief Administrative Officer

Kris Ahrend
Chief Executive Officer 

Leigh McCorkle
Chief People Officer (outgoing)

Lindsey Major
Chief Member Experience Officer

Our MISSION
The MLC will strive to ensure songwriters, composers, 
lyricists, and music publishers receive their mechanical 
royalties from streaming and download services in the U.S. 
accurately and on time.

Our VISION
We will provide world-class service that empowers our 
Members, enhances transparency, drives innovation, and 
transforms music rights administration.

 

Board and Advisory Committee lists are as of June 1, 2025.



333 11th Avenue South
Suite 200
Nashville, TN 37203
629-240-8400
themlc.com
 

http://themlc.com

